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1) Company introduction

By developing a blockchain platform with innovative systems, it will lead the market by becoming the

world's best company to connect the world together.

2) Major bussiness

UNIVERSAL GROUP

Capital 300 million won

Company name UNIVERSAL GROUP Co.
Representative Kim Ingi

Date of establishment 06-Dec 2018
H o m e p a g e https://unv.global

Stock Value 30,000st
Amount per week 10,000won

Company overview

Software development and supply Travel agent



3) Organization chart
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1 Name of Coin

2 Project

Name of Coin: UNI GOLD COIN (UGC)

Developing international touristy products by creating gold mining experience UNI GOLD Resort.

3 Contents of Projects
Activation of Local economy and Job Creation by creating UNIGOLD Resort in which People from all
over the world experience Gold Rush of U.S. western-era through Korean Goldmine, World’s first gold
mining experience resort and people can switch gold that they mined into UNIGOLD COIN and take
them in person

4 Resort contents
Vintage-style caravan camping site from U.S. western era, Swimming pool, Cinema, Convenience store,
Gold mine, BBQ, Wine bar, American Coffee shop, American Cowboy land etc.

5 Prosperity of project 
- Developing a family-friendly resort where participants can enjoy while staying a night at the area
Through world’s biggest gold-mining goldrush experience and caravan camping site.
- Creating models of global tourism products and job creation that actively contribute to youth job
creation by activating depressed local economy and hiring only local young people.

6  Revenue model
Experience fee (for 1 night 2 days)
 Adult $42.27(Around 50,000 KRW), Child $4.28(Around 5,000 KRW) 
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7 Additional Benefit
goal achievement of 10 million of UNIPAY members by free distribution of 1000 UNIPAY for all who
participate in experience.

11. Revenue Allocation

8 Listing on 10 oversea global exchanges markets
No ICO Sales in Korea, free distribution to UNIPAY users.

9 Expected Revenue
- In the first 6 months : 1 million tourists from all over the world(Korea, U.S., China, Japan, etc.)
 (42.77 million dollars, 50 billion KRW)
- Within 2 years : 10 million tourists in 2 years(427.71 million dollars, 500 billion KRW) 

10 Revenue Allocation
50% percent of the profits from the gold-mining experience sales will be given to the TSL coin owners
as tokenized profit according to the amount of the coins they have. The rest 50% will be given to
the UGC coin owners in the same way the profits given to TSL coin owners. 

By tokenizing the gold-mining experience UNIGOLD RESORT development, the gold-mining
experience will be provided to 10 million users from the entire world, and within 2 years, more
than 427million and 710 thousand dollars (approximately 5 hundred billion won) will be made
and distributed. 

12. The composite increase effect of TSL coins and UGC coins
Through the UNIGOLD RESORT, UGC coins, which will directly be listed along with TSL coins through
IEO in the global cryptocurrency exchange market, will draw the composite increase effect in practical
usability of the coins and profit.
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13 The future values of TSL coins and UGC coins
The values will be increasing continually through listing, practical usability, and the distribution of the
profit to the coin users. 

2019 May

2019 July

2020 October 2024 May

2022 August

The white paper
of UNIGOLD coins

is made public

IEO is listed in the
10 global cryptocurrency

exchange markets
UNIGOLD RESORT

opens.

Initiate the development
of UNIGOLD RESORT

UNIGOLD Japan
RESORT opens. 

2025 September
UNIGOLD U.S.

RESORT opens. 

14 Roadmap
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15 Allocating Fund

Plan of Allocating Fund

Marketing

Management

etc

Buy land

Construction

40%

30%

10%

10%

10%



16 Legal Notices
 This is a conceptual document (“White Paper”) describing our proposed solution and Upcoming
Platform i.e. “Universal”. It may be amended or replaced at any time. However, we are under no obligation
to update this White Paper or to provide the recipient with access to any additional information.
This white paper is for discussion purposes only.
We cannot; will not and do not guarantee any value currently or in the future, in terms of what price
the token will be worth of. We are not providing any financial advice. We are publishing this “White Paper”
as an introduction and a general outline of our platform, company and token. 
 The Project is not intended to any other regulated product in jurisdiction. This White Paper does not
constitute a prospectus nor offer document of any sort and is not intended to constitute an offer or any
regulated product in any jurisdiction. This white paper has not been reviewed by any regulatory
authority in any jurisdiction.
 This White Paper does not constitute advice in relation to whether you should participate in this project,
nor should it be relied upon in connection with any contract or participation decision. Without limitation,
no representation or warranty is given as to the achievement or reasonableness of any forward-looking
or conceptual statements.
 Other than “Universal”, the use of any company and/or platform names and trademarks does not imply
any affiliation with, or endorsement by, any of those parties, References in this White Paper to specific
companies and platforms are for illustrative purposes only.
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